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Bachelor of Science, Business Marketing
Graduated December 2011

I am proficient in Photoshop, Illustrator, InDesign, 
Microsoft Office, Apple iWork Conceptualize advertising ideas and strategy

Completed 2013

Kyle 
Roberts

Interactive Designer, Cleveland Golf

Interactive Designer, MoreYellow

Creative Intern, DGWB

Founder/Owner, Flix Case

Sr. Interactive Designer, Gigasavvy

California State University, Long Beach In my spare time, I like to camp, body surf,  
cook, build furniture, play table tennis, and
take road trips.

The Bookshop, Los Angeles

APR 2014 - SEP 2014

NOV 2013  -  APR 2014

OCT 2013 - APR 2014

FEB 2011 - JUL 2013

OCT 2014 - DEC 2016

Developed a process to more methodically approach projects and increase project 
flow. Includes adding a feature matrix phase to better define the scope of work and 
leveraging wireframes beyond the homepage to reduce backtracking. This approach not 
only created internal efficiencies, but also incresed transparency for clients. 

Created microsites, catalogs, print marketing, and photography for the launch of 
updated product lines. 

Designed case studies for Howww, a website that takes viewers behind-the-scenes of  
commercial production.

Supported art directors with design tasks for Wienerschnitzel, California Avocado, and 
Yogurtland, and assisted print producers with art buying and asset management.

Lead the product development of an iPhone case, which included creating dozens of 
prototypes and finding the perfect manufacturing partner. 

Managed multiple junior designers on deliverables, ensuring they leverage design
best practices.

Flame Broiler — Developed a new logo, style guide, menu board, in-store POP, 
and online ads, positioning the brand as a more wholesome and honest restaurant 

Designed all marketing material, including branding, packaging, website, photo and 
video content, and implementing a marketing campaign, selling and distributing more 
than 1,600 cases in under a year.

Dita Eyewear — Designed a website with a modern user experience that put 
craftsmanship and design at the forefront, ensuring their online presence better 
reflected the quality of the brand’s product.

Chefs’ Toys — Created a full re-branding that included a new logo, style guide, website 
design, and an optimized ecommerce experience to better position the brand and 
generate long-term loyalty.

Water District — Designed an online platform that allows employees to complete 
lessons and compete for prizes, adding fun to the process of learning about water 
conservation by gamifying the experience.
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